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No time to read is history
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Alchemy

The human mind does not run on logic any more than
a horse runs on petrol
You need to ignore what people say, instead, you need to concentrate on what people
feel. Our conscious, logical mind does not influence our behaviour and purchase
decisions. Our feelings do. To strike gold in business, you must master the dark art and
curious science of conjuring irresistible ideas. Every marketer can sell a product, but to
create an emotional bond, you need to be able to give something of value away. It is
about decoding human behaviour, finding deep psychological insights, discovering the

most compelling secrets to human decision-making.

Start reading Listen to podcast

The Global Reading Club also recommends:

WITH A NEW SECTION: “ON ROBUSTNESS & FRAGILITY"
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events we have not been able to predict. 9/11 was such
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£ a rare event, completely unpredictable and not
RO ERRR ORA P Lt expected, with extreme impact and consequences.

What can we learn from the characteristics of ‘Black

Nassim Nicholas Taleb

Swans’ when making our own predictions and plans?
And why are our predictions and plans so often failing?
We overestimate what we know and underestimate
uncertainty. We must realize that our plans can be highly
influenced by what we do not know and ignore. How to

become better plan makers, by strengthening our

knowledge about predicting.

Go to book

The Global Reading Club summarizes content of books since
2015, in different formats to facilitate optimal learning.
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30/45 min read 15/30 min read 15 min study 20/30 min listen

Join as an editor

Enrich your life by joining the elites who read and edit a book for the Global Reading
Club. Your involvement will enhance the way you learn from books that matter
personally and professionally. You need to be able to commit time of dedicated

reading and editing a book. The reward is a new learning experience, and you will be

featured on the Global Reading Club website. Participation is on voluntary basis.

Join as a Reader/Editor

Coming soon:
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The Three Ingredients of Leading Brands
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a guide by

GREG CREED

Former CEO of Yum! Brand

& KEN MUENCH

CMO of Yum! Brands

=
=
—
N

|
|
\

Share this newsletter



https://globalreadingclub.com/books/alchemy
https://globalreadingclub.com/books/alchemy
https://globalreadingclub.com/books/alchemy
https://globalreadingclub.com/books/the-black-swan
https://globalreadingclub.com/books/the-black-swan
mailto:wim.van.melick@ogilvy.com?subject=I%27m%20interested%20in%20becoming%20a%20reader%2Feditor&body=Hi%20Wim%2C%0D%0A%0D%0AI%27m%20interested%20in%20becoming%20a%20reader%2Feditor%20for%20The%20Global%20Reading%20Club...
https://globalreadingclub.com/
https://ogilvy.us14.list-manage.com/profile?u=97e0c7ecc3b424c009b0dc333&id=eeb6ab43fc&e=%5BUNIQID%5D&c=28ee6737dc
https://ogilvy.us14.list-manage.com/unsubscribe?u=97e0c7ecc3b424c009b0dc333&id=eeb6ab43fc&e=%5BUNIQID%5D&c=28ee6737dc
https://us14.forward-to-friend.com/forward?u=97e0c7ecc3b424c009b0dc333&id=28ee6737dc&e=%5BUNIQID%5D

