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Competing in the Age of Al

Strategy and Leadership When Algorithms and Networks Run the World

Al will cause transformation and hit hard on the competitive side of operations.
Competition in the broad sense of the word, in every field and almost every job. How to
prepare for the changing competitive situations. The focus must be on value creation,
with the help of Al, to remain competitive in the age of Al. Companies and all sort of
organizations need to act to create, capture, and deliver value in the digital age.

Deploying Al is a top down responsibility.

Start reading or listening

The global Reading Club also recommends:

THE The business case for Al
CASE S A Leader’s Guide to Al Strategies, Best Practices & Real-
FOR .- World applications
A Leader’s Guide
A I i:'pslw'l Wherever you are on your Al journey, this book will be your
| e guide to discover the power of Al in a practical way. The basis

KAVITA GANESAN, PHD

for an Al journey is to develop an Al Business Case. Whether
it is at the whole organization-level or product-level, business-
level, customer-level or making better decisions. You will

realize the impact of Al deployment, solving business

problems or seize opportunities, faster and far more efficient.

The Global Reading Club summarizes content of books since 2015, in standardized

formats to facilitate optimal learning.
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30/45 min read 15/30 min read 15 min study 20/30 min listen

Joln as an editor

Everybody can qualify to read and edit a book, wherever you are in the Ogilvy or WPP

global network. Although generative Al models can summarize books, we must stick

to human intuition and contextual relevancy and understanding focusing on insights,
creative thoughts and inspiration by judging every sentence building an engaging
story of books. All books are recommended by Ogilvy and WPP key people. Visit
our about page on the Global Reading Club platform, to see who participated as a

reader/editor. Participation is on a voluntary basis.

Join as a reader/editor

Coming soon:
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Five Questions for Building the
Best Possible Relationships
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Listen to us on Spotify



https://open.spotify.com/show/0Fn4Idgt13eTz2uD6R4KMl
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