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One year smarter by next month

Recommended by Chris Walts, Ogilvy Social.Lab, Amsterdam

' ' phd & eatbigfish.

10 strategies from the
new wave of challengers

HRUW

Read & edited by Maaike Kessels & Natacha Berleur, Amsterdam

Overthrow I1

10 different lenses to sharpen your own sense of clarity
about your business strategy
Challenger Brands are boat rockers and rule breakers, never satisfied with the status quo.
They want their voice, their story, their world view, and the impact they want to have, to
flow into culture, making a deep sound that makes things shake. They fight the
established thinking and behavior of Brands or categories by standing in the shoes of the

consumer. Challenger Brands tend to focus on creativity above everything else.

Start reading

The Global Reading Club also recommends:

MR T T CE T Eating the Big Fish
EATING THE
Bl G I-:I SH How Challenger Brands can compete against Brand
Leaders

Challenger Brands make a habit of setting impossible

goals for themselves, and setting mildly impossible

solutions. With one goal: surprising and delighting the

consumer. They challenge and progress the category.
They make consumers unreasonable by changing their
expectations and thus their behaviour. That’s the way

they eat the Big Fish.

Go to book

Joln as an editor

Enrich your life by joining the elites who read and edit a book for the Global Reading
Club. Your involvement will enhance the way you learn from books that matter
personally and professionally. You need to be able to commit time of dedicated

reading and editing a book. The reward is a new learning experience, and you will be

featured on the Global Reading Club website.

Join as a Reader/Editor

Coming soon:
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N FRIED & DAVID HEINEMEIER HANSSON

JASON FRIED & D,
FOUNDERS OF BASECAMP Ogilvy WARC
B RTR AR UPDATED AND EXPANDED EDITION
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