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Recommended by Dickon Laws, Ogilvy’s EMEA Head of Innovation

The Business Case for AI

Implementing an AI strategy starts with understanding AI, at the executive level

AI is a practical technology for businesses to bring about improvements in the

organization, the lives of employees, customers and society at large. A Business case is a

strategic model outlining the AI journey. How do you get ready for the AI journey? By

developing a specific AI Business case, based on the five pillars of readiness: Data,

Cultural, Skills, Infrastructure and Budget. But first find the High Impact AI Initiatives from

which your business can benefit most.

Start reading or listening

The global Reading Club also recommends:

The Inevitable*

Artificial Intelligence will help us become better pilots,

better doctors, better professionals and better creators

Three generations ago, a tinkerer struck it rich by taking a tool

and making an electric version. Now everything that we

formerly electrified, we will cognify (giving something some

sort of intelligence). Artificial Intelligence will help us become

better pilots, better doctors, better professionals, better

creators. There is almost nothing that cannot be made new,

different, or more valuable by infusing it with some extra

intelligence. It will be a race with, not against, machines.

* This book was published in the Global Reading Club in 2017

and is still valid from a visionary point of view.

Go to book

The Global Reading Club summarizes content of books since 2015, in standardized

formats to facilitate optimal learning.

30/45 min read 15/30 min read 15 min study 20/30 min listen

Join as an editor

Everybody can qualify to read and edit a book, wherever you are in the Ogilvy or WPP

global network. Although generative AI models can summarize books, we must stick

to human intuition and contextual relevancy and understanding focusing on insights,

creative thoughts and inspiration by judging every sentence building an engaging

story of books. All books are recommended by Ogilvy and WPP key people. Visit

our about page on the Global Reading Club platform, to see who participated as a

reader/editor. Participation is on a voluntary basis.

Join as a reader/editor

Coming soon:

Listen to us on Spotify

Knowledge not applied is worthless…

Please feel free to pass along this monthly Newsletter to colleagues and friends.

Subscription is free. Contact us if you are interested in becoming a reader/editor.

Share this newsletter
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